
News Release 
 
May 17, 2012 
 
IABC NL Recognizes the Best in the Communications Field at the 2012 Pinnacle Awards and Gala 
 
The International Association of Business Communicators Newfoundland and Labrador Chapter (IABC 
NL) celebrated the best in the communications field at the 2012 Pinnacle Awards and Gala held 
Wednesday evening, May 16, at the Johnson Geo Centre in St. John`s. The theme of this year’s event 
was “The Golden Age of Communication” and a total of 15 awards were presented in a variety of 
categories.  The event was hosted by Brian O`Connell of Steele Communications.  

This year’s award winners included Johnson Incorporated, Husky Energy, Memorial University, 
Newfoundland and Labrador Nurses Union, St. John’s Board of Trade and Eastern Health. In addition, 
Martha Muzychka, ABC, was presented with the 2012 Volunteer of the Year Award.  

“This year`s Pinnacle Awards and Gala was another resounding success,” said Ronalda Walsh, President 
of IABC NL. “The quality and significant number of award submissions received once again demonstrates 
the high calibre and growth of the communications and marketing profession throughout Newfoundland 
and Labrador.  We are certainly very excited with what the future holds for our membership.” 

The Pinnacle Awards and Gala is the premiere celebration and recognition event for IABC NL. Entries are 
open to both members and non-members and are judged by a fellow IABC chapter, London, ON, based 
on internationally recognized criteria.  

IABC NL is also committed to working with tomorrow’s communicators and encouraging young people 
to take an interest in the communications profession. To promote these activities, IABC NL partners with 
the College of the North Atlantic to present awards in a student category, open to members of the 
graphic design class. A total of nine awards were issued this year.  

“An event of this magnitude requires significant work from volunteers and strong support from the 
community and business partners. We would like to thank all of our sponsors and volunteers for their 
support.” 

The 2012 Pinnacle Awards and Gala were sponsored by the Idea Factory, VOCM, Newfoundland 
Chocolate Company, Memorial University of Newfoundland, CNW, Essential Coding, Fortis Properties, 
Newfoundland & Labrador Oil & Gas Industries Association (NOIA), Canadian Association of Petroleum 
Producers (CAPP), Red Oak Catering and Eastern Audio.  

 



Backgrounder 

2012 Pinnacle Award Winners 

 

Johnson Inc.  
Award of Excellence – Employee/Internal Communications 
High Five! 

Recognition is an important part of internal engagement at Johnson. As the company grows, recognition 
and finding new and unique ways to do so is important. In the spring of 2011 Johnson introduced a new 
interactive web-based rewards program – ‘High Five’ which helps further strengthen morale among 
employees. To ensure the effective roll-out of this new program and to help share the message of this 
very exciting program, the communications team developed and implemented a successful internal 
launch campaign. 
 
Husky Energy 
Award of Excellence – Employee/Internal Communications 
“More of the Same please” 

Husky Energy’s Atlantic Region earned an award in the Employee/Internal Communications category for 
their work on revitalizing their employee town halls. Held every quarter, these events are opportunities 
to bring together employees and build understanding of the organization’s strategy and demonstrate 
how every department contributes to the company’s success. Using everything from hula hoop 
competitions to Jeopardy-style games, Husky is using team building to drive learning and employee 
engagement.   

Nalcor Energy 
Award of Excellence – Community Relations 
Nalcor Energy Social Media Strategy 

In 2011, Nalcor Energy saw an opportunity to engage in discussion with our stakeholders through social 
media. Social media was uncharted territory for the company, and it embarked on a significant amount 
of research into how to best develop and execute a strong social media strategy. With leadership 
support, in mid-2011, Nalcor and its base subsidiary brand, Newfoundland and Labrador Hydro, went 
live on social media. The team exceeded the objectives they had set for themselves in 2011, and have 
found a tremendous amount of value in having an opportunity to engage with their stakeholders 
through social media. 

Memorial University of Newfoundland 
Award of Excellence – Marketing Communications 
Google – Brand Awareness 

Google Brand Awareness 

Memorial University is actively recruiting undergraduate students across Canada. The further we go, the 
less people know about the experience of Memorial. To raise awareness, a highly targeted online 
advertising campaign segmented by geography, interest category and age was created. Memorial 
University went directly where students are – to Google with search engine marketing, to YouTube, and 
to targeted websites with high prospective student traffic. The campaign used clever and cheeky copy 



focused on humour, pop culture, and internet memes directly related to the Memorial experience to 
grab future student’s attention in the noisy online world.  The combination of creative messaging and a 
highly targeted strategy made Memorial University stand out from the crowd in the competitive 
Canadian university landscape.  

This electronic communication is governed by the terms and conditions at 
http://www.mun.ca/cc/policies/electronic_communications_disclaimer_2012.php  

Memorial University of Newfoundland 
Award of Merit – Brochures/Special Publications 
Dare to 

Memorial University is undertaking a $50 million private sector fundraising campaign, as part of an 
overall redevelopment initiative totaling over $250 million. Dare To: The Campaign for Memorial 
University focuses on student financial support, academic excellence, and physical infrastructure, that 
will enable the university to continue to build a first-rate, world-class learning and research 
environment. Dare To is the most ambitious private sector fundraising campaign to be undertaken by 
Memorial University to-date. The primary goal of the publication was to introduce the campaign, to 
share with target audiences the campaign progress made to-date, and to identify the needs moving 
forward.  
 
Memorial University of Newfoundland 
Award of Merit – Newsletters (print) 
Communicator 

Memorial’s employee newsletter The Communicator is the official voice of Memorial University’s 
diverse and large employee and retiree communities.  It’s an award-winning publication, published 
quarterly, that evolves to meet the needs of its readers. The Communicator succeeds in bringing 
together people with stories that have appeal across academic and administrative boundaries, and 
features profiles, campus news pieces, stories about retirees, etc.  

This electronic communication is governed by the terms and conditions at 
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NL Nurses Union 
Award of Excellence – Electronic/Audio Visual/ Interactive Communications 
Unions – why bother? 

Unions across Canada and internationally have been instrumental in promoting and advancing social 
and economic justice for all workers. Yet, more and more we hear there is no longer a place for unions 
in the workforce. Given the increasing difficulty of engaging members and the growing rhetoric 
surrounding the relevance of unions, NLNU felt compelled to take active measures to demonstrate the 
relevance of unions and the importance of our members taking an active role in their union. NLNU 
developed a video which illustrated the role and value of unions in an innovative and effective way and 
called it ‘Unions, why bother?’  They have received strong positive feedback from their members, 
nursing students, and other provincial and national unions.    

 

 



NL Nurses Union 
Award of Excellence – Electronic/Audio Visual/ Interactive Communications 
myNLNU Website 

NLNU has had a members only section on its website, called myNLNU, for a number of years and it is 
very popular with its members.  However technology had advanced significantly since the site was 
created and many features were outdated.  Given the popularity of myNLNU and the increasing use of 
the internet as a means to communicate and receive information among members, NLNU saw 
redesigning myNLNU as a great opportunity to enhance myNLNU’s capacity to support member 
engagement and communications.  One measure of success has been the level of positive feedback from 
union representatives, general membership, staff, and other provincial nursing unions. In fact, several 
provincial nursing unions have adopted some of the new myNLNU features into their own website 
designs.   

St. John’s Board of Trade 
Award of Merit – Writing 
Provincial Election Campaign Columns 

The Chair of the St. John’s Board of Trade is given the opportunity to write a column once a month in the 
Telegram. In the provincial election campaign of 2011, the Chair’s message appeared twice, commenting 
on the long term priorities that voters would want to ensure provincial leaders acted upon. This was 
consistent with the Board’s priorities of debt, demographics and diversification as the vital public policy 
issues of today. 

Eastern Health 
Award of Merit – Special Events 
Recognition Week 2011 

In 2011, Eastern Health started an internal celebration to recognize employees. Special events to mark 
Recognition Week were planned throughout the organization including a marquee event at the St. 
John’s Convention Centre to present the first annual CEO Awards of Excellence. Working collaboratively 
with staff in Human Resources and a team of volunteers from across the organization, Corporate 
Communications developed a multi-faceted strategy that included video messages, a peer-led “Shout 
Out” initiative, e-cards, star walls, cakes, and advertising. The week theme – “You Make A Difference!” - 
 demonstrated to employees the organization’s commitment to recognize the many valuable 
contributions they make to health care in the province. 

Husky Energy – Special Events 
Award of Merit 
“More of the Same please” 

Husky Energy’s Atlantic Region earned an award in the Special Events category for their work on 
revitalizing their employee town halls. Held every quarter, these events are opportunities to bring 
together employees and build understanding of the organization’s strategy and demonstrate how every 
department contributes to the company’s success. Using everything from hula hoop competitions to 
Jeopardy-style games, Husky is using team building to drive learning and employee engagement.   
 
 



Memorial University of Newfoundland 
Award of Excellence – Publication Design 
Great minds think differently - President's Report 2011 

The president’s report is an annual report for Memorial University, highlighting events, outcomes and 
activities, Memorial’s overall strategic direction and leadership. The 2011 president’s report was a 
follow-up to Dr. Kachanoski’s inaugural report and was an opportunity to not only further communicate 
the new presidential leadership of Memorial but also communicate that it was a year of change, a year 
of doing things differently. It was a celebration of success and a roadmap of Memorial’s strategy. It was 
a stake in the ground; the communication of new direction. It was important to do this in a confident 
and unwavering manner to further instill that same confidence and continue to build trust in the new 
leadership of the university. Great Minds Think Differently plays up the exuberance of the Memorial 
brand and embraces the unique personality of the university. It tells our story. 
 

Eastern Health 
Award of Excellence – Photography 
Diagnostic Imaging Photography 

The 2011 summer edition of Eastern Health’s employee magazine, Connect, featured an article on the 
diagnostic imaging team and the advancements in technology that support accuracy and efficiency, all 
while maintaining a focus on client care. Taking a page from the popular television program CSI, 
photographer and graphic designer Phil Simms and art director Angela Lawrence created a cover image 
of the team that is compelling and engaging. Techniques including camera placement, the use of a wide 
angle lens, image processing and the signature CSI flashlight all contribute to the dramatic feel of image 
and hint at what the team does; Eastern Health’s diagnostic detectives. 
 

Memorial University of Newfoundland 
Award of Excellence – Photography 
Dare To 

The main goal of the Dare To photography was compelling storytelling with a consistent look and feel. 
The intent was for the photos to evoke a personal quality and to inspire the viewer to read the 
accompanying story or stories. The photography highlighted how Memorial’s people and programs have 
impacted others’ everyday lives in positive, daring, and lasting ways. Memorial’s new branding 
guidelines and colour palette was the inspiration and the creative concept and photography needed to 
be “daring”. 
 

 

 


