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IABC NL “Celebrates Brilliance” at the 2011 Pinnacle Awards and Gala 
 
The Newfoundland and Labrador chapter of the International Association of Business 
Communicators (IABC NL) presented the 2011 Pinnacle Awards at a gala event at the 
Johnson Geo Centre on May 18, 2011.  With a theme of Celebrating Brilliance, the chapter 
presented a total of 12 awards in a variety of categories along with the prestigious 2011 
Award of Excellence for Communicator and Organizational Leader, Volunteer Contribution 
Award, and student recognition awards. The event was hosted by Tim Powers of Summa 
Strategies Canada Inc.  
 
“This year is truly a banner year for IABC NL’s Pinnacle Awards program. We have achieved 
record ticket sales, record submissions to the judging process and record levels of 
sponsorship,” said Lori Lee Oates, ABC, president IABC NL. “The Pinnacle Awards are a key 
component of our chapter’s professional development and networking services. The support 
of the program speaks to its strength and the number of submissions speaks to the strength 
of the communications profession in our province.” 
 
The 2011 Award of Excellence for a Communications Professional was presented to Tara 
Laing, communications manager with Marine Atlantic. This award recognizes an IABC NL 
member for leadership, professional accomplishments and outstanding efforts to improve 
business communication in Newfoundland and Labrador.  
 
Nora Duke, president, Fortis Properties, received the 2011 Award of Excellence for an 
Organizational Leader.  Presented to an individual who is not an IABC member or 
communications professional, this award recognizes an individual who has demonstrated 
leadership, vision and commitment to excellent communications.  
 
This year, Nancy Wicks, past president of IABC NL was honoured with the 2011 Volunteer 
Contribution Award for her long-standing and tireless service to IABC, locally, nationally and 
internationally.  
 
The Pinnacle Awards and Gala is the premiere celebration and recognition event for IABC 
NL. Entries are open to both members and non-members and are judged by a fellow IABC 
chapter, London, ON, based on internationally recognized criteria.  
 
“Thanks to a dedicated committee and great sponsors, deserving communicators had a 
chance to shine among their colleagues.  It truly was a night to celebrate brilliance,” said 
Ronalda Walsh, chair, 2011 Pinnacle organizing committee. “We appreciate the recognition 
from our sponsors regarding the importance of the communications profession and our 
volunteers ensure we can provide stellar support and services to our members.” 
 
 



Working to highlight tomorrow’s communicators today, IABC NL partners with the College 
of the North Atlantic to present awards in a student category.  The award is open to 
members of the graphic design class.  Entries are judged by the presenting sponsor for the 
Pinnacle Awards and Gala.  A total of 8students awards were presented this year.  
 
In addition to presenting sponsor, SPARK Marketing, other sponsors for the 2011 Pinnacle 
Awards and Gala were Johnson Inc, CNW, Cision, Memorial University of Newfoundland, 
Fortis Properties, Atlantica Restaurant, Rutter Inc., The Business Suites, and Mount Saint 
Vincent University. Steele Communications was the media sponsor with Eastern Audio as AV 
sponsor and Nine Island Productions as technical and video sponsor. Newfoundland Power 
provided printing services. In addition, Ned Pratt was the photography sponsor for the 
event.  
 
Media Contact: 
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738-5126,  diane@m5pr.ca 
 
 
Backgrounder 
2011 Pinnacle Award Winners 
 
Newfoundland and Labrador Medical Association 
Award of Excellence – Community Relations Category 
“Need More Doctors” Multi-Media Advertising Campaign 
When negotiations between the Newfoundland and Labrador Medical Association and the 
provincial government broke down in a war of words in March of last year, the Association 
had to act quickly to protect its reputation and the reputation of the physicians it 
represented. Within four weeks of talks breaking off, the NLMA implemented an advertising 
campaign which focused on the impact on patients of waiting too long for care because of the 
shortage of doctors. The “Need More Doctors” multi-media advertising campaign was also 
intended to inform the public about the issues at stake, to build support and to maintain the 
Association’s reputation. Most importantly, the ad campaign was intended to pressure 
government to return to the bargaining table.  The campaign proved successful. Talks 
resumed later that spring and, on December 21, the NLMA and government signed a new 
contract. 
 
Newfoundland and Labrador Medical Association 
Award of Excellence – Media Relations Category 
Public Information Sessions on Physician Shortages and Wait Times 
Throughout the negotiations process between the Medical Association and government, the 
media was eager for information.  In the spring of 2010, with the very public breakdown in 
talks, the NLMA was poised to take advantage of that interest. The Association implemented 
a media relations campaign, organized in a series of public information sessions, to highlight 
significant physician shortages and the impact on patient care. 
 
 



Idea Factory(on behalf of the City of St. John’s) 
Award of Excellence – Marketing Communications Category 
Curb-it – City of St. John’s Recycling Program 
Last fall, the City of St. John’s asked residents to Curb It, or reduce their household waste by 
taking part in curbside recycling. An extensive communications roll-out focused on 
awareness and education, giving residents all the information they needed to participate, 
including a starter kit with sample blue bags, a brand new website, curbitstjohns.ca, and 
innovative uses of media such as a tinted green supplement in The Telegram.  Eight months 
after launch, resident response has surpassed expectations, at 65% participation. 
 
Newfoundland and Labrador Centre for Health Information 
Award of Excellence – Marketing Communications Category 
The Pharmacy Network -- Connecting Your Health 
The Newfoundland and Labrador Centre for Health Information is a provincial Crown 
Agency responsible for development and implementation of the electronic health record. 
One component of the electronic health record is the Pharmacy Network, which was the first 
component of the electronic health record to touch the public directly. The Pharmacy 
Network is designed to improve safety and enhance patient care; it’s all about patients! So 
the need to create public awareness through a well designed and executed campaign was a 
priority for the Centre. 
 
Memorial University of Newfoundland and Labrador 
Award of Merit – Brochures and Special Publications 
A Zagger’s Guide to Memorial University 
A Zagger’s Guide to Memorial University, the 2010-11 undergraduate student recruitment 
viewbook, was developed using a new creative concept. The new aesthetic and a new name 
provided an engaging and irreverent approach to presenting Memorial to youthful 
adventure seekers, using visuals and language that would be appealing to their demographic. 
 
Eastern Health 
Award of Merit – Electronic AV Interactive Communications 
Manager’s Tool Kit Online Portal 
The Manager’s Tool Kit is an online resource room designed specifically for Eastern Health’s 
management team. It places important organizational information at the manager’s 
fingertips, making it easier for them to perform most effectively, and allows managers to 
share ideas, challenges and information with one another. 
 
Newfoundland and Labrador Medical Association 
Award of Merit – Writing 
Public Information Sessions on Physician Shortages and Wait Times 
Content, content, content.  When the Newfoundland and Labrador Medical Association 
launched its media relations campaign last spring, materials were written with a focus on 
the impact on patients from waiting too long for care due to the provinces’ shortage of 
physicians. Using extensive research, detailed fact sheets and news releases were supplied to 
media. Speaking notes were also prepared for the discussion chair to be delivered as the 
opening statement for each information session to ensure that key messages were delivered. 



Memorial University of Newfoundland and Labrador 
Award of Merit – Publication Design 
Award  of Merit – Photography 
The Shining – Research Stats 2010 
Lights! Camera! Action! might well be the words one could use to announce Memorial 
University’s 2010 research report. The 50-page report, titled The Shining: Research Stars 
2010, describes some of the significant university research projects of 2009-2010 and uses 
movie titles as an entree to the specialized worlds of Memorial's research stars. 
 
SPARK Marketing 
Award of Excellence – Advertising (Traditional) 
North Atlantic Orange Store 
Gas station convenience stores are a major part of society. Often dark, dingy, and uninviting 
places, they typically count as their customers anyone who happens to need something quick 
to pick up on their way home or out the door after stopping for fuel. The standard perception 
is of dirty bathrooms, out-of-date food, stale coffee, cluttered environments and unfriendly 
staff. SPARK decided to play off the stereotypes and perceptions customers have of their 
current gas bar convenience store encounters to differentiate North Atlantic’s Orangestore. 
The campaign included radio, outdoor, transit, and ambient messaging. 
 
SPARK Marketing 
Award of Excellence – Advertising (Traditional) 
Voluntary Non-Profit Secretariat – URock Award Show 
The Voluntary and Non-Profit Secretariat recognized the need to celebrate volunteers in the 
province, particularly the efforts of a younger generation of volunteers, to demonstrate 
appreciation for their work, and to inspire other youth to volunteer. They turned to SPARK 
to create an enjoyable, prestigious award, and surrounding event, that would provide 
recognition to the recipients while being cool enough to break through with this marketing-
savvy demographic. The UROCK Volunteer Awards are a rocking night of custom-painted 
electric guitars, the best bands the province has to offer, and a celebration of the youth 
volunteers in this province that truly ROCK! 
 
SPARK Marketing 
Award of Excellence – Advertising (Traditional) 
Human Rights Commission of NL 
The Newfoundland and Labrador Human Rights Commission is of the belief that human 
rights abuses are under-reported, partly because the definition of an abuse is unclear to the 
general public. SPARK developed an awareness campaign that made people stop and think 
about human rights by making serious and moving statements about possible rights 
violations. The campaign included radio, television, wild postings and strategically placed 
print advertising.  
 
 
 
 
 



Backgrounder 
 
Tara Laing, Communications Manager, Marine Atlantic Inc. 
2011 Award of Excellence for a Communications Professional  
Tara Laing is the Communications Manager at Marine Atlantic.  Tara oversees Corporation’s 
Communications Department which plays the lead role in the strategic development, 
planning and execution of internal and external communications function for the federal 
Crown Corporation.  
 
Prior to joining Marine Atlantic, Tara worked in various communication positions within the 
Government of Newfoundland and Labrador including Executive Council, Mines and Energy, 
Tourism Culture and Recreation and Industry. During her time at government, Tara had the 
opportunity to be involved in a number of high profile projects including announcement of 
Voisey’s Bay, 1000th anniversary of the arrival of the Vikings and waterfront celebrations for 
New Year’s 2000. 
 
Tara holds a Bachelor degree in Public Relations from Mount Saint Vincent University as well 
as a Bachelor of Arts and Certificate in Public Administration from MUN.  Tara is co-chair of 
Waypoints, a not-for-profit agency that provides residential and support services to youth 
and their families. Tara and her husband Brian have two daughters and live here in St. John’s. 
 
 
Nora Duke, President & Chief Executive Officer, Fortis Properties Corporation 
2011 Award of Excellence for an Organizational Leader 
As President and Chief Executive Officer of Fortis Properties, Nora Duke is responsible for 
the Company’s three operating divisions – commercial real estate, hotels and non-regulated 
hydroelectric generation.  Representing $600 million in assets, Fortis Properties operates in 
eight Canadian provinces and has a workforce of over 2,300 employees.  
 
Ms. Duke has worked with the Fortis Group of Companies for 25 years in a variety of senior 
leadership and executive positions. She is an active participant in both industry and 
community initiatives.  Ms. Duke is Chair of the Intercontinental Hotels Group’s Canada 
Owners’ Committee and a member of the Intercontinental Hotels Groups’ Board of Directors.  
In addition to her industry-related activities, Ms. Duke is a board member of the Brother T.I. 
Murphy Centre, the Genesis Group, Newfoundland Power and the Health Care Foundation in 
St. John’s, Newfoundland.   
 
In 2010, Ms. Duke was named one of Canada’s Top 100 Most Powerful Women by the 
Women’s Executive Network.  She was also named one of Atlantic Canada’s Top 50 CEOs in 
2009 and 2010. 
 
Ms. Duke holds a Masters of Business Administration and a Bachelor of Commerce 
(Honours) from Memorial University of Newfoundland. 
 
 
 



Nancy Wicks, Communications Advisor, Suncor Energy 
2011 Volunteer Contribution Award 
Nancy Wicks first volunteered with the IABC NL board of directors in 2003, as an assistant to 
the Communications Director.  Since then, she has served many roles on the board, including 
Director of Communications, VP finance and President.  The one year she “took a break” from 
the board, she volunteered for the Canada East Region conference Blast of Fresh Air, as the 
chair of the marketing committee. 
  
Nancy holds a Bachelor of Arts degree from Memorial University and a Bachelor of Public 
Relations degree from Mount Saint Vincent University. She has worked for the 
Newfoundland and Labrador Regional Economic Development Association and the 
Newfoundland and Labrador Organization of Women Entrepreneurs, and currently works 
with Suncor Energy based in St. John’s. 
 
 
 
 


