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Message
from the
President
On behalf of the Board of Directors of IABC NL, it is my
pleasure to present our annual report for 2019-2020.
I encourage you to read this report and review the positive
work that has happened to continue to advance our
profession. Of course, we, like so many organizations, have
faced unprecedented challenges this year due to COVID-19.
As a board, we were excited to have plans in place that
Jackie O'Brien
would have made this a banner year for our chapter. We
President
were on track to host a fantastic one-day conference, Making
Waves, and were also well into planning for the 2020
Pinnacle Awards when the pandemic railroaded both events. Of course, these cancellations also resulted in
the loss of revenue for the chapter. However, the future board will put our plans to good use, ensuring quality
events - virtual or otherwise - next year, which will also help recover some lost revenue.
Recent disruptions also resulted in the decision to postpone the S/CMP certification exams through the Global
Communication Certification Council, which were originally scheduled for May. We will reschedule exams in
the coming months and will provide details once a date is confirmed. You can learn more about certification at
https://gcccouncil.org/.
While we faced many challenges this year, we also have accomplishments as a chapter to celebrate! As last
year’s recipient of the International Chapter of Year Award, IABC NL was tasked with judging the 2020 Chapter
Management Awards. I want to thank everyone who volunteered to take part in the judging committee. Your
hard work resulted in several awards being given out at the Chapter Management Awards, which our Vicepresident Tanya Alexander and Director of Professional Development and Networking Karyn Whelan attended
in February in Austin, Texas. I also want to congratulate Newfoundland and Labrador Hydro on receiving a
Gold Quill Award this year! IABC’s Gold Quill Awards program is an excellent opportunity to share your best
work and measure it against a global standard of excellence. We were so pleased to see our chapter
represented in this year’s list of winners!
It has been a pleasure to serve as president and to work with the incredible team of volunteers that made up our
Board of Directors. I also want to thank our members for continuing to support the chapter and the
communication profession through your involvement with IABC. Together, we are helping to advance our
profession, create connections, and develop strategic communicators in our province.
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Professional
Development and
Networking
Our goal in 2019-2020 was to offer relevant and high-quality
professional development opportunities for communicators. We
wanted to tap into the incredible talent within our membership
and local industry with events featuring shining stars from NL’s
communications and marketing field. Helping our members
connect through fun networking events was also important. While
COVID-19 halted some of our plans, we did offer a number of
great opportunities for members.
The following events were held (or almost held) in 2019-2020:

Karyn Whelan
Director, Professional Development and Networking

Annual General Meeting
We hosted our 2019 Annual General Meeting on September 19 at Coffee Matters in Mount Pearl. Official
business was conducted, including approval of our annual report and Board of Directors slate. We also shared
some great conversation and food with new and long-standing members.

Happy Hour at Bannerman Brewing
Our plan this year was to jump on the craft brewery bandwagon with a happy hour brewery tour series, beginning
with a visit to Bannerman Brewing on October 17. We had a fantastic turnout with 18 attendees, enjoyed
incredible food, and spoke with owner Phil Maloney about Bannerman’s journey. Unfortunately, our plans to visit
Quidi Vidi Brewery and Landwash Brewery were put on hold as a result of the pandemic.

All Things Video
Video. It’s everywhere. And for good reason. Video offers an engaging and compelling way to up your
communications game. On November 15, IABC NL hosted All Things Video, a PD event on how to use video to
achieve internal and external communication goals. The event was held at the St. John’s Farmers’ Market and
drew interest from 23 member and non-member communicators. Attendees gave top marks to speakers Kelly
Collins, Wavelight Productions; Cassie Pittman, City of Mount Pearl; and Peter Walsh, Nine Island
Communication.
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Wine & Apps at Terre
After a delay and location change
thanks to Stormageddon, IABC NL held
its post-holiday social on January 30 at
Terre, one of St. John’s newest
restaurants. Seventeen IABC NL
members and friends gathered to share
blizzard stories, have a drink and
#supportlocal. While enjoying Terre’s
beautiful surroundings, we sampled
wine and enjoyed delicious food.

Networking 9 - Global
Communication Certification

All Things Video
Karyn Whelan, Director, Professional Development and Networking

Wine & Apps at Terre

Through small group dinner discussions,
Networking 9 gives participants the
opportunity to explore new ideas, share communications challenges, and build deeper IABC relationships. We
held our second Networking 9 event on February 6 at Piatto in downtown St. John’s to discuss professional
certification through the Global Communication Certification Council. Tanya Alexander CMP, and Diana Quinton
ABC, SCMP, led the discussion and shared their experiences of sitting for their respective certification exams.
This members-only event offered several participants the chance to learn more about the exam process and the
benefits of becoming certified. IABC NL is planning to host the Communications Management Professional
(CMP) and the Strategic Communications Management Professional (SCMP) exams in St. John’s this fall,
incorporating pandemic protocols.

Making Waves
IABC NL was set to host Making Waves, a one-day professional
development and networking conference, on April 2. The event featured
an impressive lineup of homegrown shining stars who would lead
engaging sessions on some of the most pressing topics for
communications and marketing professionals in 2020.
Fortis Inc. signed on to sponsor Making Waves and host the event at the
Fortis Energy Centre in St. John’s, their new state-of-the-art internal
conference facility. Among Making Waves’ presenters were Fortis, m5,
National, First Light, Anaconda Mining, Sequence Bio, and Hey Orca.
The agenda featured sessions on emergency response management,
sustainability, inclusion and diversity, indigenous relations, media relations, digital communications,
organizational culture, and more. The one-day conference would have been the first time IABC NL hosted such
an event in recent history. Making Waves was on the way to selling out with 70 tickets when COVID-19 hit
Newfoundland and Labrador.
While the pandemic may have shut down our plans to hold Making Wave this spring, we are working hard to
make it happen in 2020-2021. The IABC NL Board continues to evaluate options for rescheduling this event.
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Membership and Marketing
The primary goal of the Membership and Marketing portfolio is to grow and maintain membership of the
IABC NL local chapter. We are pleased to report that during the 2019-2020 year, membership reached a
high of 70. Even with the impact of COVID-19, membership is still holding strong with some 63 members
and we anticipate that October’s and March’s Member Month discounts will boost numbers again.

RECRUITMENT
Growing Student and Partner Engagement
Collaboration with students from College of the North Atlantic (CNA) continued this year, with
CNA’s Graphic Design, Graphic Communications, Music: Performance, Business & Technology,
and Sound Production & Recording programs onboard to support the Pinnacle Awards Gala once
again.
Student-forward, real-world learning experiences have worked to strengthen our community
partnership with CNA and build educational relationships we hope develop into growth in student membership.
IABC NL’s partnership with CNA has helped elevate the Pinnacle Awards Gala and also provides learning
opportunities for students. However, due to COVID-19, the awards program was put on hold. We look forward to
continuing this relationship next year.

Member Onboarding
Welcome emails were sent to our new and renewing members, connecting them with available
resources and also advising them of upcoming events and networking opportunities. When
relevant, Eventbrite and Facebook event links were included with a warm message to encourage
and support member engagement.
Emails, tweets and Facebook posts were created for membership months, targeted at new and existing
members. Communication activities outlined membership discounts, as well as prizes available through
international. Membership Months were a success for both recruiting and retaining members.

RETENTION
Membership Management
At the end of each month member status is reviewed to determine lapsing members and to update email lists. It
was found that personalized email messages gained the most traction with members, allowing for discussion.
The most common reasons given for leaving the chapter were change of job (employer paid membership) or
moving from the province.
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Networking
To build engagement, members of the IABC NL Board connect with both members and non-members
at professional development sessions, awards, and other events. As our chapter’s largest event was
cancelled due to the pandemic, opportunity to build this engagement was limited to social events held
early in the year and email communication. Here again, personalized emails filled a need.

Recognition
With the cancellation of in-person recognition events, we looked for opportunities to support and
recognize our members’ accomplishments virtually through email and social media.

Tera McDonald
Director, Membership and Marketing
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Communications
This year, the Communications portfolio committed to ensuring IABC NL members were kept fully apprised,
not only of IABC NL activities, but also of IABC International events and professional development
opportunities. With this is mind, the goals for 2019-2020 were:
 Position IABC NL as a leader in communications and professional development opportunities;
 Promote IABC International webinars and other professional development activities; and
 Increase IABC NL membership through the promotion of membership drives and professional
development activities.

Professional Development and Networking
Although this fiscal year was impacted by the COVID-19 pandemic, IABC NL still forged ahead with the
promotion of a number of professional development and networking opportunities for our members.
Through email communications and social media promotion on Facebook, Twitter and Instagram, we promoted:




Four networking opportunities;
Two professional development events; and
Numerous national and international webinars and other online resources.

We were very excited to adapt to the changing circumstances and offer our first virtual happy hour, to great
success. Although IABC NL looks forward to more traditional networking opportunities in the future, exploring
virtual networking opportunities has been a positive experience and will continue into the future.

Webinars
IABC International offers a wide-ranging and diverse series of webinars open to members worldwide. IABC NL
made a concerted effort to promote these learning opportunities to its members. Although this goal was in place
long before the world knew about COVID-19, it proved to be a well-timed goal once many in-person activities
ceased due to the need for physical distancing.
These webinars are a valuable resource for communicators and IABC NL was proud to promote and encourage
participation to its members during the year.
Although always falling under the umbrella of communications, a
variety of topics were highlighted in each informative session,
some of which included:
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Strengthening Corporate Cultures
Communications that Lead, Empower and Inspire
CMP Certification
Adapting Strategies During a Pandemic
Working Remotely
Measuring Strategic Issues
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Email Engagement



Emails sent – 31
Job emails sent – 4
(averaging a 66%
open rate)

Social Activity since September 2019

Facebook
Posts: 62
Total page likes: 552

Instagram
Posts: 84
Page Followers: 269

Twitter
Tweets: 73
Followers: 1,401

Membership Promotion
IABC NL is a small but mighty chapter. In 2019-2020, we were proud to continue promoting the benefits of being
a member of IABC NL.
To build our membership, we promoted Member Months in October and March through social media and emails
to our Friends of IABC NL list (which includes members, past members, and interested parties). Social media
was also a key tool for targeting and engaging potential new members. To help attract new members, we used
interesting visuals, boosted event posts, and promoted webinars and resources from IABC International. Through
these measures, we engaged prospective members and highlighted the benefits of joining IABC NL.

Vanessa Colman-Sadd
Director, Communications
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Dana Hawco
Digital Media Coordinator

Pinnacle Awards
IABC NL's Pinnacle Awards is the most prestigious
communications awards show in the province, which
acknowledges the work of practitioners in our community. For
over 20 years, IABC NL has offered its members and the local
communications community an opportunity to have their
high-impact initiatives, exceptional contributions, and best
practices in communications evaluated and celebrated at the
annual Pinnacle Awards.

Plans were well underway for the 2020 awards ceremony when
we were forced to postpone due to the COVID-19 pandemic.

Kathy Dicks-Peyton, ABC
Director, Pinnacle Awards/Judging Coordinator

The board explored options for a virtual event, but opted to plan for an in-person celebration in 2021, where
award submissions for work completed in 2019 and 2020 will be accepted for evaluation.
For our 2019 celebration, IABC NL saw an increase in submissions, so next year we are anticipating a banner
year. Communicators throughout the province are doing such great work and we look forward to seeing this work
acknowledged.
At this time, we extend special thanks to the many sponsors and judges who have supported us over the years
and look forward to continuing these valuable partnerships in 2021.
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2019-2020
Financial Overview
Members are at the heart of everything we do; we take great care
to provide opportunities for members to grow and develop and
balance this with conscientious fiscal management. Our main
goals from a financial management perspective are to ensure
accountability and transparency, deliver value for membership
and maintain a healthy bank balance.

IABC NL’s financial position at end of the fiscal year, June 30, 2020,
was impacted by a disruption of activities and events due to the
pandemic, resulting in a reduction in net assets to $6,239. IABC NL
takes this reduction very seriously and is confident that we will
recoup some of this lost revenue in the next fiscal year.

Tanya Alexander
Vice-President Finance/Incoming President

Financial Challenges
Over the past four years, our net revenue has been in the negative, which is a trend we were hoping to move
away from this fiscal year with expected revenues from our new one-day conference Making Waves and our
Pinnacle Awards. Due to the global pandemic, both events were cancelled, resulting in a loss of revenue from
ticket purchases and sponsorship.
With this unrealized expected revenue, we were left with a deficit of $5,243, rather than a surplus. While we did
see a reduction in revenue this year due to disruptions in events, we also experienced a significant reduction in
expenditures, which decreased by $14,066 from the previous year. While we did enjoy some successful and wellattended events, it was not enough to cover other expenditures realized throughout the year related to
administration and meetings and conventions, which are normally covered through the Pinnacle Awards and
sponsorship. We are pleased to report that we have plans to mitigate these costs into the future through a robust
professional development and networking plan for the upcoming board year, as well as the offering of a 2021
Pinnacle Awards program. We will also introduce a new sponsorship committee to help build further revenue. In
addition to plans to grow revenue, we anticipate savings in expenditures for travel related to meetings and
conventions due to COVID-19.

Financial Strengths
The recent addition of a credit card allowed for more timely payments and easier record keeping. The card is in
the name of the Vice-president of Finance and is managed using a credit card expense form which must be
completed with supporting receipts to accompany monthly statements.
We did have a $100 increase in revenue from job ads this year compared to the previous year, totaling $400 in
revenue.
Financial statements, including a financial summary for 2019-2020, are included in Appendix 1.
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IABC NL Leadership

Thank you to our member volunteers on the board of IABC NL
IABC NL 2019-2020 Board of Directors
President ………………………………………….....……………………… Jackie O’Brien, GradDip. PR, BA
Vice-president Finance/Incoming President ……………………………….. Tanya Alexander, BACS, CMP
Executive Assistant …………………………………...……………………………...... Angela Hunt, BA, BPR
Director, Membership and Marketing …………………………… Tera McDonald, BA, BEd, BAEd, Dip GD
Director, Communications …………………………………………....……... Vanessa Colman-Sadd, BA, BJ
Director, Professional Development and Networking …………………………….. Karyn Whelan, BA, BPR
Digital Media Coordinator ………………………………………….....…………………………... Dana Hawco
Director, Pinnacle Awards/Judging Coordinator …………………………………. Kathy Dicks-Peyton, ABC
Special Events Coordinator ………………………………………….....……………... Hannah Kirby, BA, MA

IABC NL 2020-2021 Proposed Slate Board of Directors
Past-president/Sponsorship Liaison ……………………………………….. Jackie O’Brien, GradDip. PR, BA
President …………………………………......………………..….……….….… Tanya Alexander, CMP, BACS
Vice-president Finance/Incoming President ……………………………….….......… Karyn Whelan, BA, BPR
Executive Assistant …………………………………......……………………….……….. Angela Hunt, BA, BPR
Director, Membership and Marketing …………………………………......…….........……….. Marlayne Hardy
Director, Communications …………………………………......………………...…………………. Dana Hawco
Director, Professional Development and Networking ………......……...……………... Hannah Kirby, BA, MA
Director, Pinnacle Awards ………......…….……………………......……………………….…….. Glenda Power
Judging Coordinator …………………………….…......…………………...……. ….. Kathy Dicks-Peyton, ABC
Digital Communications Coordinator ……………………………..…………. Stephanie Tucker, BA Dip. PCM
Special Events Support Coordinator ………………………………….....….……….... Lisa Bragg, B.Sc., MBA
Certification Coordinator ………………………………….....………………….…. Diana Quinton, ABC, SCMP
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Appendix 1
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INTERNATIONAL ASSOCIATION OF BUSINESS COMMUNICATORS-NEWFOUNDLAND &
LABRADOR CHAPTER INC.
Financial Statements
Year Ended June 30, 2020
(Unaudited - See Notice To Reader)
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Fred Earle
Chartered Professional Accountant

NOTICE TO READER
On the basis of information provided by management, I have compiled the statement of financial position
of International Association of Business Communicators-Newfoundland & Labrador Chapter Inc. as at
June 30, 2020 and the statements of revenues and expenditures and changes in net assets for the year
then ended.
I have not performed an audit or a review engagement in respect of these financial statements and,
accordingly, I express no assurance thereon.
Readers are cautioned that these statements may not be appropriate for their purposes.

St. John's, Newfoundland and Labrador
July 21, 2020

3 Church Hill
St. John's, NL
A1C 3Z7

CHARTERED PROFESSIONAL ACCOUNTANT

738-3333 Phone
738-3334 Fax
E Mail fred@fredearleca.com
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INTERNATIONAL ASSOCIATION OF BUSINESS COMMUNICATORS-NEWFOUNDLAND &
LABRADOR CHAPTER INC.
Statement of Financial Position
June 30, 2020
(Unaudited - See Notice To Reader)
2020

2019

ASSETS
CURRENT
Cash
Accounts receivable

$

6,239
-

$

8,884
3,000

$

6,239

$

11,884

$

402

LIABILITIES AND NET ASSETS
CURRENT
Accounts payable

$

NET ASSETS
General fund

6,239

LIABILITIES AND NET ASSETS

$

6,239

11,482
$

11,884

ON BEHALF OF THE BOARD

_____________________________ Director
_____________________________ Director
The notes are an integral part of these financial statements
Fred Earle CPA, CA
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INTERNATIONAL ASSOCIATION OF BUSINESS COMMUNICATORS-NEWFOUNDLAND &
LABRADOR CHAPTER INC.
Statement of Revenues and Expenditures
Year Ended June 30, 2020
(Unaudited - See Notice To Reader)
2019

2020
REVENUES
Membership rebate
PD sessions
Bursary
Meetings
Job postings
Sponsorship - Pinnacle Awards
Pinnacle awards
Sponsorship - Other

$

EXPENDITURES
Meetings and conventions
Pinnacle awards
PD sessions and luncheons
Professional fees
Insurance
Website support
Office
Interest and bank charges
Advertising and promotion

DEFICIENCY OF REVENUES OVER EXPENDITURES

$

2,215
1,110
1,000
855
400
-

$

2,599
3,110
938
1,537
300
4,000
8,345
298

5,580

21,127

4,770
1,591
1,533
1,150
748
713
201
61
56

6,912
12,701
3,008
690
713
337
127
401

10,823

24,889

(5,243)

$

(3,762)

The notes are an integral part of these financial statements
Fred Earle CPA, CA
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INTERNATIONAL ASSOCIATION OF BUSINESS COMMUNICATORS-NEWFOUNDLAND &
LABRADOR CHAPTER INC.
Statement of Changes in Net Assets
Year Ended June 30, 2020
(Unaudited - See Notice To Reader)
2019

2020
NET ASSETS - BEGINNING OF YEAR

$

Deficiency of revenues over expenditures
NET ASSETS - END OF YEAR

11,482

$

(5,243)
$

6,239

15,244
(3,762)

$

11,482

The notes are an integral part of these financial statements
Fred Earle CPA, CA
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INTERNATIONAL ASSOCIATION OF BUSINESS COMMUNICATORS-NEWFOUNDLAND &
LABRADOR CHAPTER INC.
Notes to Financial Statements
Year Ended June 30, 2020
(Unaudited - See Notice To Reader)
1.

DESCRIPTION OF BUSINESS
International Association of Business Communicators-Newfoundland & Labrador Chapter Inc. (the
"Association") is a not-for-profit organization incorporated provincially under the Corporations Act of
Newfoundland and Labrador on September 11, 2009. As a not-for-profit organization the Association
is exempt from the payment of income tax under Section 149(1) of the Income Tax Act.
The Association operates to provide professional standards of procedures and practices for business
communicators through workshop and training seminars.

Fred Earle CPA, CA
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Stay Connected

Join the conversation on Facebook, Twitter and Instagram @IABCNL

IABC Newfoundland and Labrador
PO Box 42, Station C, St. John’s, NL
A1C 5H5
Email: iabcnl@gmail.com
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